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1)  Before you ever sit down to write a single word of copy you must thoroughly 

________________.  

NOTES:  
 

 

 

 
 

 

 
 

 

 
2)  In order to adequately connect with the reader, you need to ___________ your 

product and/or  service using ____________ and _____________.  

NOTES:  

 
 

 

 
 

 

 
 

 

 

3)  _____________ and _____________  ____________ should be incorporated in your 
copy for continuity as well as search engine optimization.  

NOTES:  
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4)  If the prospect doesnôt read the ____________ or _____________, he/she is not 

likely to read any other part of your copy.  
NOTES:  

 

 

 
 

 

 
 

 

 
 

 

5)  79% of all readers scan on the Internet according to a study by Jakob Nielson 

making ___________ & __________  ____________ critical to leading the eye 
down the page . 

NOTES:  

 
 

 

 
 

 

 

 
 

 

 
6)  The purpose of the first sentence is to get them to read the next sentence. The 

purpose of that sentence is to get them to read the next. If they donôt read, they 

wonôt buy, which is why the ____________ __________ is so important. 
NOTES:  
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7)  Testimonials, outbound links and offering information at no cost are all ways to boost 

________________.  
NOTES:  

 

 

 
 

 

 
 

 

 
 

 

8)  You show your prospect that you are the solution to their pain . Remind  them of their 

problem, exacerbat e it and  be the  answer with a _ _______  _______  to 
___________.   

NOTES:  

 
 

 

 
 

 

 

 
 

 

 
9)  Despite our high - tech world, we still think in Stone Age minds ( source: Psychology 

Today, May 2001 ). That makes _______________ particularly important when 

trying to connect to the prospect on an emotional le vel.  
NOTES:  
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10)  Reading your copy ALOUD can help you find potential errors and smooth flow of your 

copy when you ______________, ___________, and _____________.  
NOTES:  

 
 
 
 
 
 
 
Fill - in - the - Blank Answers :  

1) Research  
2) Define, F eatures  & Benefits  

3) K eywords, Keyword Phrases  

4) Headlines, Subheads  
5) Bullets, White Space  

6) Copy Flow  

7) Credibility  

8) Strong Call to Action  
9) Entice ment  

10) Proofread, Edit and Revise  

 
ñReserve Your Spot NOW!  

The Clock Is Tickingéò 
 
This introductory teleseminar , ñKick Start Your Copywriting Processò (a $97 value), 

has been a **Preview Training Call **  for the Red Hot Copywriting Bootcamp , which 

begins July 7, 2008  at 1pm Pacific/ 4pm Eastern.  
 

The audio will be p osted for 24 hours ONLY . Then it will be taken down and the special 

bonus will be off the table. Build the one skill EVERY ENTREPRENEUR must grasp  by joining 

us for the Red Hot Copywriting Bootcamp . Youôll be glad you made the decision . 
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